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In-home TV performance on the first two days of Ramadan
(among Arab audiences)
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TRP: Total Rating Points (Sum of Ratings by minute across the daypart)
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Lighter columns represent data of the last week before Ramadan beginning 15 March, while darker columns represent data of the first 2 days of Ramadan ]
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In-home TV viewing on 23 and 24 March 2023, corresponding to 1and 2 Ramadan 1444, compared to the last week - 15-21 March (22 March
not considered due to change in viewing because of Taraweeh)
Base: Saudis + Arab Expats, 4 yrs+

Time Band: All day (03:00:00 t0 25:59:59)
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